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Marketing Fundamentals

Module Title:			Marketing Fundamentals 
Assignment Type:		Individual Assignment
Assignment Title:		Theory & JD Sports
Issue Date:			Week 3
Weighting:	 85% 
Due Date:                                Moodle Tuesday 07th May 2021 at 23.55	
MLOs Assessed:	All MLOs assessed 
	

Please note that this assignment requires a critical approach to writing. Students must display evidence of external reading and avoid descriptive writing. A critical style of writing is important to maximize marks.

Answer the following questions:
1. Assess the importance of understanding the macro environment as a marketing manager. (MLO 2 and 3)

2. [bookmark: _Hlk63416752]Discuss how and why companies use positioning as a strategy when developing marketing campaigns. (MLO 1 and 4)

3. [bookmark: _Hlk63416838]Using JD Sport as a case study, analyse how they have developed their brand (MLO 4)

4. [bookmark: _Hlk63416882]Analyse if JD Sport incorporate IMC. (MLO 5)










[bookmark: _GoBack]Student Instructions:
· This individual assignment must be typed word document (not pdf) with Times New Roman or Arial, font 12, 1.5 spacing. Word count approximately 2,800 (+/-10%).
·  Assignments must include the CCT covering page.
· An executive summary, table of contents, introduction, and main body of answer, conclusions, recommendations, and reference list must be included.  The executive summary, table of contents and the reference list are not included in the word count.
· This is an academic assignment therefore appropriate theories, concepts and models must be applied to maximise your grade. Students are encouraged to showcase their knowledge of marketing using appropriate language and ideas. A critical style of writing is essential.
· This paper must be referenced correctly using the Harvard system of referencing. The reference must include a minimum of 15 references with a mix of books, journal articles and web sites.  It must be in alphabetical order.  Please do not use Wikipedia as a source of reference. 
· Please check spelling, punctuation, and grammar before submission. Your assignment must be proof-read and edited thoroughly prior to submission.  
· There will be a penalty of 10% for late submission.
· All assignments will be submitted to Urkund to assess plagiarism.
· Please pay attention to the marketing scheme and to the detailed CCT rubric discussed in class and available on Moodle.

	Grade
	90-100%
	80-89%
	70-79%
	60-69%
	50-59%
	40-49%
	35-39%
	<35%

	Performance
	Exceptional
	Outstanding
	Excellent
	Very Good
	Good
	Acceptable
	Fail
	Fail










	Submission 85%
	Weighting

	Introduction

	 5%

	Argument, interpretation and critical analysis – ability to discuss ideas, justify comments and apply theory 

Analysis of Macro environment (12%)

Positioning strategy (12%)
JD Sports branding (29%)
JD Sports IMC (12%)


	  65%

	Conclusions

Recommendations
	           5%
           5%

	Quality of writing, logical flow, and presentation, use of paragraphs, language, spelling etc. (7%)

TOC exec summary (3%)

	  10%

	Reference list 

 In-text referencing (Harvard style)	


	5%
5%

	TOTAL

	100%
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